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WESTERN KENTUC K-Y UNIVERSITY 
PRESENTS 
CAREER EXPO 2000 
LooKING FOR A JOB? Ar 
THE CAREER EXPO 2000, 
YOU
1
LL HAVE THE CHANCE 
TO MEET EMPLOYERS 




WHETHER YOU ARE 
LOOKING FOR YOUR 
DREAM JOB OR 
JUST EXPLORING THE JOB 
MARKET, YOU DON
1
T WA NT 
TO MISS THIS EVENT! 
TUESDAY, 
OCTOBER 3, 2000 






♦ A SUPPLEMENT TO THE COLLEGE HEIGH TS HERALD ♦ 
1 
Page2B Herald September 26, 2000 
Employers attending WKU Career Expo 2000 
Employer Name 
Ablest Staffing Services 
Agriliance 
American Express Financial Advisors 
Aramark Uniform Services 
Auditor of Public Accounts 
Austin Peay State University 
Baird, Kurtz, & Dobson 
Bank of Louisville 
Becker Conviser 
The Berry Company 
Boone County Schools 
CAI Personnel Search Group 
Camping World, Inc. 
Cargill Steel & Wire 
Caritas Health Services 
Carroll County Board of Education 
Central State Hospital 
Christian County Schools 
Clayton County Public Schools 
Commonwealth Health Corporation 
Community Alternatives of Kentucky 
Comptek PRB Associates, Inc. 
ConAgra Poultry 
Country Oven Bakery 
Covenant Health 
Daviess County Public Schools 
Dell Computer Corporation 
Department of Criminal Justice Training 
Deutsche Bank 
Drury Inn 
Eckerd Youth Alternatives 
Enterprise Rent-A-Car 
Federal Correctional Institution 
(As of Sept. 25) 
Employer Description 
Marketer of agronomic inputs & services 
Comprehensive financial planners 
World's largest managed service company 
Public accounting 
Comprehensive university graduate programs 
Regional public accounting firm 
Locally managed bank 
CPA review course 
Yellow Page Advertising 
Public schools 
Management recruiters & HR consultants 
National retailer of RV camping accessories 
Industrial Sales 
Community Hospital, Psychiatric Hospital, 
Looking for great teachers 
Progressive adult psychiatric facility 
Public schools 
Providing excellence in education 
Healthcare services 
Supporting people with developmental disabilities 
System/software engineering 
Integrated poultry processing plant 
Frozen dough manufacture 
Acute care hospitals integrated system 
Public School System 
Leading direct computer company 
Hotel 
Wilderness-based therapy for at-risk youth 
Medium Security Federal Prison Manchester 
Fastenal Company Distributor of industrial/construct ion supplies 
Fruit of the Loom International basic apparel company 
Gallatin County Schools Rural school dist rict-1,500 students 
Greater Louisville Inc. Your link to Louisville careers 
Green River Correctional Complex Medium security adult male institution 
Greenview Regional Hospital HealthCare 
G-UB-MK Constructors Parsons/Williams/Washington Joint Venture 
Hamilton-Ryker Complete human resources company 
Harding, Shymanski & Co., Inc. 
Holland CPAs, PSC 
Hopkins County Schools 
Humana, Inc. 
Hyatt Regency Louisville 
Indiana State University 
Jewish Hospital 
John Hancock Financial Services 
Kenton County Schools 
Kentucky Farm Bureau 
Kentucky State Police 
Kraft CPAs 
Law Engineering & Environmental Services 
LifeSkills Inc 
. Un-Gate Hospitality Group 
Louisville Presbyterian Theological Seminary 
Mammoth Cave National Park 
CPA and consulting firm 
Certified public accounting, business services 
Modern, progressive, innovat ive school d istrict 
Most trusted name in healthcare 
392-room luxury hotel 
Masters & Doctoral Programs 
Hospital-al! areas 
Insurance and investment sales 
Public School 
Property & casualty insurance 
Recruiting office for state police 
Audit Tax/Accounting services 
Consulting 
Hotel development, management company 
Theological Seminary 
Natural & cultural resource preservation 
Area(s) of Recruiting Interests 
Any major 




Accounting/Finance, MBA/Other Graduate 
Programs 
Communications, Education, Liberal Arts, MBA/ 
Other Graduate Programs 
Accounting/Finance 





Computer Science/CIS, Engineering/IT, Health 
Occupations/Nursing, Management.Marketing/ 
Sales, MBA/Other Graduate Programs 
Accounting/Finance, Advertising/ Public 
Relations, Communications, Computer 
Science/ CIS, Liberal Arts, Management, 
Marketing/Sales 
Communications, Liberal Arts, Management, 
Marketing/Sales 
Home Health Agency, Fitness Clubs, Health 
Occupations/Nursing, Sciences/Math, Psychology 
Education majors 
Health Occupations/Nursing, Psychology 
Education majors 
Education majors 
Accounting/Finance, Computer Science/CIS, 
Health Occupations/ Nursing, Marketing/Sales, 
Recreation 
Education, Health Occupations/Nursing, 












Accounting/Finance, Advertising/ Pub1ic 
Relations, Communications, Education, Hotel/ 
Rest.Mgmt, Journalism/Broadcasting, Liberal Arts, 
Management, Marketing/Sales, Recreation 
Health Occupations/Nursing, Rest. Mgmt, 








Accounting/Finance, Advertising/ Public 









Accounting/Finance, Management, Marketing/ 







Hotel/Rest.Mgmt., Management, Marketing/ 
Sales 
Graduate Programs 
Education, Management, Recreation, Science/ 
Medco Center of Bowling Green 
MetLife 
Nursing Facility 
Call center services 
Public School System 
Math, MBA/9ther Graduate Programs 
Health Occupations/Nursing 
Any major 
Morgan County Schools 
Nashville Area Chamber of Commerce 
Nashville General Hospital 
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National City Corporation Financial Services Accounting/Finance, Computer /CIS, Liberal 
Natural Resources & Environmental Protect ion Cabinet Protect the environment 
New England Financial Financial services 
NexTime, Inc. 
Office for Information Resources 
Onsite Companies 
Opryland Hotel & Attractions 
Owensboro Mercy Health System 
Owensboro Police Department 
Paducah Public Schools 
Perdue Forms 
Personnel Cabinet 
Pulaski County Schools 
Ralph Lauren Media 
Rosewood Health Core 
rsc The Quality Measurement Co. 
Saint Thomas 
Salmon P Chose College of Law 
Sherwin-Williams 
Shoe Carnival, Inc. 
Solutech, Inc. 
State Farm Insurance 
Sullivan University 








University of Tennessee Ag. Extension Service 
Vanderbilt University 
Walgreens 
Warren County Public Schools 
Wellington Pore 
Wells Forgo Financial 
IT support for Tennessee state government 
Sales of contract employment services 
Hotel & convention center 
Hospital 
Municipal low enforcement agency 
Public Schools System 
Poultry Producer 
Kentucky State Government 
Public School System 
Fulfillment center for polo.com 
Long term health care facility 
A global marketing research company 
540-Bed Acute Core Facility 
Full & port-time low school 
Fortune 400 leader in the paint, coatings industry 
Leading footwear retailer 
Full service e-business solutions provider 
Insurance operations, claims 
Largest private career university in KY 
Progressive, Temporary, Medical Staffing Agency 
Newspaper & communications 
Outdoor therapeutic programs 
Training so~vVore developer 
Hospital/health core facility 
Poultry production & processing 
U.S. Military 
Education 
Vanderbilt University & Medical Center 
Retail/pharmacy drugstores 
Public school system 
Consumer lending institution 
Arts, Management, Marketing/Soles 
Any major 
Any major 















Liberal Arts, Management, Marketing/Soles 
Accounting/Finance, Communications, Computer 
Science/CIS, Management, Marketing/Soles 
Computer Science/CIS, Engineering/ IT 
Any major 
MBA/Other Graduate Programs 
Health Occupations/Nursing 
Accounting/Finance, Communications, 
Computer Science/CIS, Journalism/ 
Broadcasting, Marketing/Soles 
Liberal Arts, Recreation 
Public Relations, Communications, Computer 
Science/CIS, Engineering/IT, Marketing/Soles 











WKU College of Eduction & Behavioral Science 
WKU Graduate Studies Graduate school Any major 
Caring, and competent team in behavioral healthcare. Western Sta te Hospital 




t/ _Largest accounting firm in Bowling Green 
t/ Total of 19 offices in seven states-nearly 1,000 personnel 
t/ $116 million firm with established market presence 
t/ Competitive salary & benefits 
t/ Opportunities for niche specialization 
B KO has provided successful public accounting careers for many WKU graduates throughout the years. In addition, many of our WKU gradu-
ates have moved to successful positions with BKD clients. We invite you 
to contact our WKU alumni or our WKU recruiting coordinator, Ann Moore, 
at 270 781-0111 , with your questions about BKD. 
400 E. Main Street, Suite 200 • P.O. Box 1196 • Bowling Green, KY 42102-1196 
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Career Expo 2000 to give 
Western students, alu111ni 
job, school opportunities 
By Christy Harrison 
Western's Career Expo 
2000 is sort of like those ever-
present upcoming exams -
approaching more quickly than 
expected. But this event, unlike 
dreaded tests, can be looked at 
in a purely positive light 
The first annual university-
wide career fair, to· be held 
Tuesday, Oct. 3, from 2-6 p.m., 
will feature at least 125 compa-
nies, graduate and professional 
schools and public school sys-
tems looking for teachers. It also 
combines the previously sepa-
rate job fairs of several academic 
departments at Western. 
All Western students and 
alumni are encouraged to attend 
the free event, which is being 
sponsored by the academic 
deans of each department, the 
Office of the Vice President of 
Student Affairs and the Career 
Services Center. 
Judy Owen, director of the 
Career Services Center, empha-
sized that opportunities for part-
and full-time positions, co-op and 
internships will be available, so 
virtually any student or job-seek-
i ng graduate will benefit from 
attending 
For students who have not 
yet chosen a major, employers 
have been asked to be prepared 




Located on the second floor of 
the Cravens Graduate Center, 
the Career Services Center 
offers a variety of services. 
Career advising 
Counselors advise and 
assist students and alumni gain 
a better understanding of their 
interests and abilities and how to 
apply them in choosing and pur-
suing a career. Ass istance 
includes individual counseling 
and administration and interpre-
tation of the following interest 
inventories. 
The COPS Interest Inventory 
provides job activity interest 
scores that are related to occu-
pational clusters and are keyed 
. to college majors and sources of 
detailed job information 
The COPES Values 
Inventory provides comprehen-
sive measurement of those per-
sona I values which have a 
demonstrated effect on vocation-
al motivation and values. 
The CAPS Abilities Inventory 
measures abilities and correlates 
them with measures of interest 
sures of interest and values. 
In addition, the center offers 
the computerized Cambridge 
Career Counseling System, 
which includes career assess-
ment , select ing alternatives, 
career exploration, and career 
, planning modules. This program 
is available in the center's 
Computer Lab, Cravens 204. 
Job search counseling 
Career Services Center 
counselors are ava ilable to 
as·sist students and alumni 
with the preparation and 
review of re~u m es, cover 
Continued to Page 5B 
opportunities within the compa-
nies. 
"You don 't have to be 
declared [in a major] to show up," 
Owen said. 
This chance to ask ques-
tions and get information can be 
as valuable to one person as 
landing a job is to another, she 
said. 
No matter what each per-
son's goals are for the Career . 
Expo, there is one all should 
share, according to Owen - "to 
reflect well on themselves and 
Western." 
Professional dress, as well 
as multiple copies of a current 
resume to give to prospective 
employers , are standard for 
those seeking jobs of any kind. 
Registration will take place 
at the door, at which time partici-
pants w ill be provided a list of 
employers and a name badge. 
The Expo will be set up in 
the Carroll Knicely Conference 
Center on South Campus at 
2355 Nashville Road. 
Red and white balloons will 
mark the entrance to the parking 
lot and also to the entryway lead-
ing to the conference center. 
Parking will be available at 
the far end of the lot A free shut-
tle will run from main campus to . 
South Campus for those who 
need transportation. 
Any questions about the 
Expo should be directed to the 
Career Services Center at 7 45-
3095. 
The Career Services Center 
web page has further information 
on the Expo, such as general tips 
on preparing for the job market 
Students undecided on a 
major may find the interest inven-
tories and linked articles on 
majors and careers to be helpful. 
The site can be found a t 
www.wku.edu/ CareerServ/. 
Discover career goals 
and expectations ... 
Meet prominent 
Nashville employers ... 
The chance is yours 
now run with it! 
WKU Career Expo 
Tuesday 
October 3, 2000 
Visit JobsLink at 
www.nashvillechamber.com 
You'll discover how well working 
in Nashville can work for you! 
The rig_ht job 
experience 
means everything! 
Gain valuable business experience and class credit in a 
corporate setting with Camping World as an Intern or Co-op. 
Camping World has been leading the industry since 1%6 and 
continues to grow into new markets nationwide. 
The following part-time, year-round position is NOW available: 
Accounting c~op 
Other departments where lntern/Co-op's are utilized include: 
Marketing Research Database Marketing 
Computer Information Systems Human Resources 
Web Design Club Membership Marketing 
Ca/I Center Representatives 
You will enjoy exposure to a successful business environment, the 
opportunity for increased hours during summer months, and a 
business-casual dress code. We offer flexible scheduling and 
part time benefits including paid holidays and vacations, merchandise 
discounts, regular performance reviews; and more. 
For a current list of job opportunities,see our website at 
~MPIN~ W~ RLU 
www.campingworld.com 
Apply online or in person: 
650 Three Springs Road 
Bowling Green, KY 42104 
Email your resume: jobs@campingworld.com 
fax (210) 781-8885 
We promote o drug-free environment. EOE 
Accounting ... 
,.., You know how. 
HARDING SHYMANSKJ 
AND COMPANY P.C. 
Certified P\tblic ACCCKl.ntanl.s 
l.nd u>lllsv.lWlts 
But, do you know 
who? 
Who? is the largest locally-owned firm 
in Southern Indiana 
W h O? offers extremely competitive 
salary & compensation packages 
W h O? has extremely challenging job 
assignments 
W h O? has flexible and progressive 
policies that ;,;:-ike a good 
balance between your work 
and your personal life 
Who? fosters a work environment that 
is supportive and team-oriented 
Who? places state-of-the-art hardware 
and software at your fingertips 
Harding, Shymanski 
& Company is all of 
these and more. 
Come by our booth at 
Career Expo 2000 & 
check us out. 
HARDING SHYMANSKI 
AND COMPANY P.C. 
C<:nificd Publi<: Acoo~ntaAIS 
and Consultants 
21 S.E. Third Street, Suite 500 
P.O. Box 3677 
Evansville. CN 4n3S-3677 
(812) 464-9161 
FAX (812) 465-7811 
www.hsccpa.com 
September 26, 2000 
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letters and job application 
materials. Staff can assist indi-
viduals in locating company/ 
employer information and can 
provide information regarding 
jobs search techniques and 
strategies, help in preparing for 
employment interviews and by 
appointment, conduct and cri-
tique mock interviews. 
Cooperative ed uca t ion/ 
internship opportunities 
The center has a list of 
paid practical work experience 
related to a student's career 
andfor academic in terest 
Generally, credit for the experi-
ence may be received within 
each department. 
Employment file 
The center serves as a 
resource for collection, repro-
duction and dissemination of 
application. Copies of creden-
tials are kept in individual stu-
dent folders and/or electronical-
ly stored and are forwarded to 
potential employers and/or 
graduate schools at the request 
of the registrant or an employ-
er. Hard copies of credentials 
are mailed for a fee. 
Job vacancy information 
Job vacancies listed with 
the center are listed on-line and 
can be assessed via Internet. 
Hard copies of listed positions, 
along with additional application 
information, can be found in 
binders in the center's career 
library, Cravens, 204. 
On-campus employer interviews 
Students and alumni can 
participate in campus inter-
views by registering with the 
center and then signing up for 
appropriate interviews. 
Career fairs 
The center sponsors several 
career fairs each year. The Nurses 
Career Day takes place in the fall. 
The Teacher Education Job Fair 
and the Nashville Area College to 
Career Fair both take place in the 
spring. The center works with aca-
demic departments' career events 
for their majors. 
Student computer lab 
A computer lab helps stu-
dents in identifying careers of 
interest, preparing resumes 
and cover letters, practicing 
interview skills, researching job , 
openings and employers, locat-
ing potential employers, 
accessing on-line job databas-
es and other resources avail-
able via Internet. 
Career library 
The library contains 
resources pertaining to occu-
pations, employers, employ-
ment trends and other related 
information. Employer informa-
tion, along with Internet access 
to employer web sites is avail-
ab I e in the Center Library , 
Cravens room 204. 
Job search resources 
Taped presentations and 
resource materials designed 
to help prepare individuals 
for the job search are avail-
able in the center. For a list of 
job search resources, go to 
www.wku.edu/CareerServ/fra 
mes/students/resou res. htm#sr 
chbks. 
Alumni mentor network 
Career Services maintains 
a database of WKU alumni will-
ing to provide information about 
their career fields. For graduat-
ing students or alumni job 
seekers, mentors may also pro-




Bowling Green~s Finest! 
We are offering TOP MARKET WAGES for 
team members who are DEPENDABLE, 
ENTHUSIASTIC, GUEST ORIENTED, AND 
EAGER TO ACHIEVE. 
We offer an EXCITING WORK ENVIRONMENT 
along with an 
EXCELLENT BENEFITS PACKAGE. 
WE ARE CURRENTLY SEEKING: 
Executive Housekeeper-This is a salar ied 
management position. 
Guest Service Agent, Housekeepers, Night 
Audit, Breakfast Attendant, Full and Par t Time 
positions available 
If you are ready for a rewarding future 
APPLY IN PERSON 8am-5pm 
3250 Scottsville RD 
Bowling Green, KY 
EOE 
Paqe.5B 
Hopkins County Schools 
SEEKING INSPIRED 
YOUNG EDUCATORS . 
ALL AREAS . 
AN EQUAL OPPORTUNITY 
EMPLOYER 
www. wku .ed u/1 nfo/Student/CareerServ /cscweb/ 
The Complete Human Resources! 
INDUSTRIAL, PROF~IONAL1 & 
TECHNICAL Joe PLACEMENT! 
1004 Brookhaven Rd. Suite A 
Franklin, KY 42134 
1 - 877 - 598 - 8716 
801 Campbell Lane, Suite 300 
Bowling Green, KY 42104 
(270) 843 - 4473 
We are about the patients who need quality health 
care and deserve the best from their providers. We 
are about a generous, hard-worki_ng group of 
employees who serve our community. We are your 
neighbors, church members, United Way volun-
t eers, Relay for Life participants, and so much 
more. 
The OMHS family is about employees, physicians, 
board members, volunteers and others who make 
up a corporat e culture that focuses on caring for 
each patient as an individual. Our team realizes 
our patient s' expect ations are high and we strive 
to meet and exceed their needs. We value partner-
ships and reach out to join with other providers in 
an effort to meet the demands of the ever chang-
ing health care environment . 
While other hospitals are facing challenging 
times, our organization continues to do well. Our 
goal is to provide area residents with resources to 
better their health through body, mind and spirit. 
We have immediate openings fo r 
• Registered Nurses 
• Clinical Dietitians 
• plus other- employment opportunities. 
Stop by and visit our table at the Career Expo 
2000. We look forward to meeting you and 
discussing your future. 
~ OWENSBORO MERCY 
H EALTH SYSTEM 
Human Resource Development Employment Office 
811 East Parrish Avenue, Owensboro, 'f:f 42303 • Phone {270) 688-2786 • Fax (270) 688-1610 
Equal Opportunity Employer 
Paqe 6B Herald 
The job market for the Class of 2001 
Welcome to the world of 
work. 
You have the good fortune 
of graduating at a time when the 
economy is strong and unem-
ployment is low. Employers of all 
kinds are looking at new college 
graduates to meet their work 
force needs - even employers 
who might have preferred to hire 
experienced candidates. 
"The labor shortage is one of 
the big factors affecting the job 
market for new college grads," 
says Camille Luchenbaugh, 
employment information manag-
er for the National Association of 
Colleges and Employers. " In 
many cases, employers simply 
can't find experienced people for 
their positions. As a result, they 
are more interested in new col-
lege graduates than was the 
case a few years ago." 
Technology is also a big 
market factor, creating new prod-
ucts, new markets, and new 
opportunities. Many of the new 
opportunities are for people with 
· related degrees (yes, that means 
computer science and engineer-
ing majors}, but there are also a 
good number of other types of 
graduates who have the right mix 
of skills. · 
The job market for new col-
lege graduates as a whole looks 
promising - but it's not a guar-
antee that you'll get your dream 
job (or any job for that matter]. 
Your ability to launch your career 
depends on a number of factors, 
including your personal abilities, 
skills, and qualities. What you 
have to offer an employer is 
going to make a big difference in 
the quality and quantity of oppor-
tunties open to you. Your field of 
interest also plays a big role, of 
course, but so does your geo-
graphic location, your willingness 
to relocate for opportunities, and 
many other factors. 
Basics 
There are three basics you 
need to understand: competi-
tioo, location; and your personal 
qualifications, expectations and 
goals. 
Competition 
If you have qualifications that 
are in high demand, but short 
supply, you're very lucky. The 
chances are that you'll find many 
opportunities and few other can-
did at es competing with you . 
Instead , you'l l be competing 
against the employer's image of 
the ideal candidate and will be 
measured against a list of skills 
and -qualities the employer 
believes are critical. This isn't as 
easy as it sounds; the job is not 
yours for the asking. 
"The employment market is 
competitive, and there are more 
opportunities for new graduates," 
conG:edes Brian Gimlett, director 
of central personnel for MBNA. a 
fi nancial services organization 
based in Wilmington, Del "[As a 
resu.lt ,] some think the job is 
theirs for the asking. The reality 
is far from that." 
Few employers are willing to 
sacrifice their standards or hire a 
candidate they see as a potential 
personnel problem. 
"The market is just red hot 
for some disciplines," agrees Bill 
Crumle tt , di rector of human 
resources for Southwest 
Research Institute, a nonprofit, 
applied engineering and physical 
science research and develop-
ment organization located in San 
Antonio, Texas 
"We make twice or three 
times the effort (today) to hire the 
same number of people we hired 
five years -ago But maintaining 
the quality of our staff is cntical -
and it's key to attracting [other] 
good people." 
Attitude is a critical factor in 
the interview process, according 
to Adrienne Maggio, sen ior 
human resource officer for 
PFPC, a global funds servicing 
company based in Wilmington, 
Del. "Students need to portray a 
willingness to learn and be a 
team player." 
If you're entering a field 
where there are few opportuni-
ties and lots of candidates, you'll 
have a tougher time of it. You're 
going to face a lot of competition 
from other candidates for any 
job, and you'll also need to mea-
sure up to the employer's criteria. 
Don't give up: There are ways to 
make yourself competitive. 
Most people fall somewhere 
in the middle of these extremes 
and are seeking jobs where sup-
ply and demand are roughly 
equal. You' ll face competition 
[often fierce] from other candi-
ates, but it's likely that you'll also 
have more opportunities to vie 
for and choose from. 
location 
Regardless of your qualifica-
tions, where you plan to live and 
work has a major impact on the 
type and number of opportunities 
available to you. For example, 
there probably isn't much call for 
a marine biologist in Iowa, nor 
will petroleum engineers find a lot 
to choose from in the dairy belt. 
Of course, many fields aren't tied 
to any one geographic area or 
even to a particular industry. If 
you've studied accounting or 
graphic design, for example, 
you'll find opportunities every-
where. On the other hand, if you 
want to work for one of the big 
accounting firms, or have your 
heart set on working for world-
class advertising agency, you'll 
need to go where those organi-
zations are located. 
You 
Although competition and 
location are critical elements, 
you are the single most impor-
tant element in your personal 
job market. Your specific qualifi-
cations, skills, and attributes ulti-
mately determine how you will 
fare in the work world . Your 
degree might get you an inter-
view, but it won't get you the job. 
Employers have pretty high 
standards for their employees. 
It's not enough to "know your 
stuff' - employers look for good 
communication skills, flexibility, 
evidence of leadership abilities 
and more. 
Continued to Page 78 
ItJs an MB,A 
(without the IOU)~ 
Running o business appea led to me. Bu t let's 
face it . lhere' s never o ven ture capitalist 
around when you need one. So I wos open to 
Enterpr ise . Here they tra in me to run o p rofit 
center, manage people a nd ha ndle mysel f •n 
business settings. It' s li ke my own slortup, 
bocked by o S5 billion company. 
Enterpri se isn' t funny uniforms It's dressing 
professional ly, conducting so les ca lls, p lann ing 
logistics. Easy? N o . But people who succeed 
here aren't afraid to prove themselves, or hove 
fun together. And now that I hove the potentiol to 
outearn most MBAs, I look forw ard to doing both. 
My ftrsa-Ml tri:t-trf r&st · 
r:JEnter~.,r~E; 
en terprise.com 
En1erpns1ng oppl1conh, please ~and rnsumc to: 
M1~c Homnior,d. Group Recruitmg Super v1!.0f, 
3718 Bardstown Rd., lou,;v,[lc, KY d02 l 8 
phone 1502) 458-7808 exl 200 
fa, (502] 458 7 403 
c-m<i,I mhommond@eroc com EOE 
I 
I 
September 26, 2000 
lJK..uNIVERSI TY OF KENTU CKY ~~ 
COOPERATIVE EXTENSION SERVIC :-0 
290 1 SUMMER I NTERNSH IPS AND JOB 
VACANCIES 
Placement available in counties across Kentucky 
http :/ / www .ca.uky . edu/agpsd/career.htm 
Areas considered for both positions: 
0 4-H/Youth Development 
D Family Consumer Sc i ences 
D Agriculture & Natural Resources 
D Rural & Economic Development 
Internships: 
0 12 Week Summer Program 
□ Sa lar ied Positions ( $1500 / month) 
Q Junior or Senior College Student 
J 2.5 GPA 
□ Deadline - December 31, 2000 
! ! ! ! ! STOP!!!! 
Stop by WKU Career Fair for more 
information or contact: 
Dr . Zelia Z . Holloway 
Extension Assoc i ate 
Zwiley@ca.uky.edu 
Martha W. Thompson 
Personnel Officer 
mthompso@ca . uky.edu 
Let us help you build your future! 
Career Services Center 






Classes for April 
2001 MCAT begin 
on campus Jan 15. 




• t est mar-ks are registered trademarks of their respective owners 
Call or check out our web site to study anywhere in the U.S. 
September 261 2000 
Continued From Page 6B 
"Along with technical exper-
tise, candidates should be able to 
demonstrate strong interperson-
al communication, and leader-
ship abilities," says Odell 
Nickelberry, director of college 
relations for Abbott Labs, which 
manufactures healthcare and 
pharmaceutical products and is 
based in Abbott Park, Ill. "We 
look for candidates who are inno-
vative and flexible and able to 
work in a team." 
"It's very important to us that 
candidates demonstrate flexibili-
ty," says Laura Levine, program 
manager for college recruiting at 
America Online, a Virginia-based 
provider of interactive and e-
commerce services. "Our envi-
ronment is so nimble and quick -
there is rapid change here. Our 
employees have to be able to 
deal with that" 
"Businesses are changing all 
the time," says Gimlett. 
"Candidates who think their work 
is going to be static are wrong. 
You have to be flexible if you 
want to be successful." 
Most employers also look for 
some type of relevant work expe-
rience. "Industry experience is 
becoming really important. 
[Participating in] related inter-
ships gives students a great 
advantage," says Mark Bishop, 
manager of college relations and 
staffing support for Federal 
Express, a worldwide transporta-
tion firm based in Memphis, 
Tenn. 
"We have a continuous 
learning environment, but we see 
a strong GPA and prior experi-
ence as an intern as important 
predicators of future success in 
the R&D business when we are 
looking at new graduates," says 
Crumlett. 
Experience doesn't neces-
sarily have to be packaged as an 
internship. "I absolutely look for 
internship experience," says 
Maggio. "But I've also been 
impressed by students who took 
summer and part-time jobs in 
nonrelated areas, such as con-
struction work, to meet their 
financial needs who were able to 
articulate what they gained from 
the experience." 
You also need to have real-
istic goals and expectations for 
the immediate future. Look at 
what you can and can't offer 
employers. Have a great degree 
and a not-so-great GPA? You'll 
probably have to prove yourself, 
so don't expect to start at the top. 
Lack work experience? You may 
· need to pay your dues and learn 
the ropes. 
Your first job isn't likely to be 
your last. If you don't have the 
right mix of qualifications and 
abilities to get your dream job, 
look for ways to acquire them so 
that you can move up. Look at 
each position as a stepping 
stone, providing you with key 
skills and experience that will 
help you land the job you want. 
Even if you do get your dream 
job first time out, don't ignore 
opportunities to broaden your 
skills. You are entering the work 
world; here, those who commit to 
lifelong learning surpass those 
who limit their knowledge and 
skills sets. The fastest route to a 
dead-end job and lackluster 
career is to forego learning new 
skills. 
Hot fields 
Right now, anything technol-
ogy-related is hot. Computer sci-
ence, many of the engineering 
disciplines, information systems, 
and similar disciplines are attract-
ing a lot of attention, but so too 
are gradutes in many other disci-
plines. 
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"There's no doubt that stu-
dents with technology-related 
degrees are generating a lot of 
interest among employers," says 
Luckenbaugh. "But we're seeing 
demand for new college gradu-
ates across the board. Many 
types of businesses are doing 
well, and they're looking for grad-
uates in the business and liberal 
arts disciplines." 
In addition, for many 
careers, your major isn't as sig-
nificant as the qualities you can 
offer the company. 
"We're open to all degrees," 
says Gimlett, who l ike many 
other employers, says he is more 
interested in a candidate's flexi-
bility, communication and inter-
personal skills, and integrity. "If a 
candidate has those, we can 
teach him or her the rest. Many 
of our most successful people 
don't have finance degrees," he 
notes, (Heads up, liberal arts 
majors: MBNA's director of 
investor and media relations 
majored in Russian literature.) 
Moreover, technology is cre-
ating new opportunities for grad-
uates in an assortment of disci-
plines - not just the technology-
related fields, and shortages of 
candidates in some areas can 
mean more opportunities for 
other types of graduates. 
"Because the labor market is 
so tight, many employers are 
looking at secondary majors if 
they can 't find their primary 
major," says Bishop. For all types 
of graduates, developing some 
more technology skill can mean 
more opportunities. 
In the technical fields, con-
sulting firms, engineering ser-
vices companies, computer sys-
tems design/ consulting/ pro-
gramming firms, communications 
companies, electrical equipment 
manufacturers, and computer 
and electronic products and 
manufacturers are among the 
most active in the marketplace 
Chances are, if you have a 
degree in one of the technical 
disciplines, you'll have a number 
of opportunities to interview with 
a variety of employers. Be wise: 
Your degree gives you a leg up 
on lots of other new graduates 
who didn't major in a "hot" field 
but isn't a license to conduct a 
haphazard or half-hearted job 
search. Don't be tempted to take 
shortcuts. Have a career coun-
se Io r review your resume. 
Research employers before you 
decide to interview with them. 
Attend employer information ses-
sions. Take part in practice inter-
view workshops. It may seem 
like a lot of effort, but you'll be 
glad you did it. 
If your degree is in one of the 
nontechnical disciplines, 
accounting service firms, consult-
ing firms, commercial and invest-
ment banking companies, finan-
cial services firms, retailers, and 
educational services orgnizations 
are among your best bets. 
Thanks to the current state of the 
economy, there's a good chance 
that you will find a number of 
opportunties worth pursuing. 
It's also a good idea to keep 
an open mind about what's out 
there. There are many interesting 
careers and opportunities that 
might not be apparent to you 
right now Look for opportunities 
outside of what you thought you 
wanted, and don't let salary 
issues or status blind you. 
"New grads should avoid 
seeking or accepting a position 
strictly for monetary reasons," 
says Nickelberry. "Under such 
circumstances, job satisfaction is 
likely to be short term." 
" It's important to examine 
every opportunity fully in terms of 
type of work, day-to-day activi-
ties, level of responsibility, and so 
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forth," agrees Bishop. "Students 
should be looking for what is a 
good match for them and try not 
to get caught up in the status of 
some jobs or some empoyers." 
Now is the time to look for 
opportunities to gain experience 
that w ill further your career. 
"Some of the best opportunities 
are in out of the way places," 
says Crumlett. "New graduates 
can get great experience by 
being open to relocation early in 
their careers." 
Sometimes peer or profes-
sors point you in a certain direc-
tion, but you need to be honest 
and realistic about what you 
want," advises Maggio. "For the 
long term, if you have a good 
education base, don't limit your-
self. You can cross industries. 
Go back to school and get a 
master's in a complementary dis-
cipline. Manage your own 
career." 
Stand out from your 
competition 
·Employers agree: The best 
way to stand out from your com-
petition is to research the compa-
nies you hope to interview with. 
"The most important thing 
students can do is thorough ly 
research companies they're 
interested in," says G imlett. 
"Research will help them mold 
their resume and cover letters, 
give them the ability to ask good 
questions in the interview, and 
increase their confidence in inter-
viewing. The better prepared 
they are for the interview, the bet-
ter they will do." 
"Students should make 
every effort to learn about the 
company or industry from 'insid-
ers' through informational inter-
views and by participating in 
internships, " says Bishop. " It 
makes the student better pre-
Continued to Page 88 
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pared for the interview and 
shows initiative and dedication." 
Research is also the key to 
determining if an industry or com-
pany is for you. "I appreciate it 
when students have done their 
homework and know they're inter-
ested in our company," says 
Maggio. "It says they are focused 
I've interviewed students who 
haven't 'fine-tuned' their career 
search- they're open to every-
thing. That's okay for an interview 
for an internship, not in the final 
interview process." 
Furthermore, failure to 
research can be a real blunder. 
"I've interviewed candidates who 
didn't bother keeping up with busi-
ness trends, induding some can-
didates who didn't even know that 
we [AOL] were merging with 
Time-Warner," says Levine. 
In addition, technology has 
raised employer expectations 
about your ability to learn about 
them. "There are innumerable 
Internet resoures now available to 
graduates," says Nickelberry. 
"They can gain significant infor-
mation about potential employer's 
history, financial performance, 
work culture, and career path 
opportunities." 
Finding out about the compa-
ny's culture is also important. 
"V\lhether you like your job or not 
has a lot to do with culture, not 
just nature of the job," says 
Levine. 
You can also stand out by 
showing enthusiasm and interest 
in the company. "That's very 
attractive to a hiring manager," 
says Crumlett. Again, the first way 
to show interest is to give evi-
dence that you have researched 
the company. 
Research and enthusiasm 
together are a powerful combina-
tion . . "Believe it or not, students 
can make a very strong impres-
sion at a career fair-can stand out 
among the thousands of others-
by researching the company and 
making it clear to the recruiter that 
they sought out the company 
booth," says Bishop. "That kind of 
enthusiasm and interest stands 
out" 
Showing initiative also makes 
employers stand up and take 
notice. "I was impressed by the 
candidates who taught them-
selves HTML," says Levine. 
"They knew it would enhance 
their skills on ihe job even though 
it wasn't part of the job descrip-
tion." 
Start here 
There are lots of employers 
looking for new graduates to fill 
their workplace needs, but don't 
sit back and wait for them to come 
to find you. Seek them out. Take 
an active role in your job search. 
After all, this is your life. 
Start with your campus 
career center. Find out about 
employers scheduled to conduct 
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interviews on your campus. Ask 
for information on any job or 
career fairs your school is spon-
soring. Check out the job post-
ings. And be sure to visit your 
career center's web site for perti-
nent information. Above all, you'll 
find expert advice and guidance 
at the career center that can help 
you conduct a successful job 
search. 
You're lucky to be graduating 
at a time when the job market is 
strong, when opportunities are 
available, and when employers 
are interested in new college 
graduates. But don't let luck rule 
your job search. Make finding a 
job your job, and take advantage 
of the help that's available to you 
right now on campus at your 
career center. The payback is well 
worth the effort. 
Nowadays, few people 
remain with one employer for the 
life of their career, and your first 
job is not likely to be your last. 
Moreover, you - not your parents, 
career counselors, or bosses- are 
responsible for the success of 
your career. It's important that 
you invest in yourself and your 
career by taking every opportunity 
to expand your skills and gain 
new ones so that you'll be ready 
and able to compete for new 
career opportunities. Good luck. 
Reprinted from Planning Job Choices 
2001, with permission of the National 
Association of Colleges and Employers, 
copyright holder. 
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